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aBstract

Objectives. The study aimed to identify alcohol-related advertisements and access to alcohol outside selected Metro 
Manila schools as well as to identify alcohol-related ordinances and determine their enforcement.

Methods. An area within 100 meters of ten randomly selected colleges in Metro Manila were included in the study 
using the Global Positioning System (GPS). These areas were grid-searched for alcohol related advertisements and 
alcohol outlets. Ordinances related to alcohol were also identified.

Results. An average of six advertisements and 12 establishments which sell alcoholic drinks were seen near the 
selected colleges in Metro Manila. Three of the five cities where the ten colleges were situated had ordinances which 
prohibit selling to minors while two cities prohibit issuing of liquor licenses to establishments within 200 meters from 
a school.

Conclusion. Alcohol-related advertisements and alcohol outlets were plentiful near Metro Manila colleges even when 
there were ordinances which prohibit giving licenses to establishments to sell alcoholic beverages.
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intrOductiOn
 
There is a strong association between alcohol 

marketing and alcohol consumption and intention to drink 
alcohol.1,2,3,4 This may be compounded by having convenient 
stores and bars located near academic institutions. The wide 
availability of alcohol reflects the high alcohol consumption 
in colleges in Metro Manila.5 This study identified alcohol-
related advertisements and access to alcohol and liquor 
outside randomly selected schools in Metropolitan Manila. 
It also identified alcohol-related ordinances of the cities 
where the schools were located to determine if there 
were provisions to protect students from being exposed 
to alcohol advertisements and from having easy access to 
alcoholic beverages.

MEthodS

Before the commencement of the study, the protocol 
was approved by the Department of Health Research Ethics 
Review Committee (DREC).

The colleges involved in the study were public and 
private schools which were randomly selected for a survey of 
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alcohol consumption of students in Metro Manila colleges 
and universities.5 This research is an observational study 
which involved identifying alcohol outlets and advertisement 
within 100 meters from the perimeter of each selected 
school using the Global Positioning System (GPS).These 
areas were grid-searched for alcohol-related advertisements 
and alcohol outlets by dividing them into three clusters for 
the three data collectors; each data collector had an assigned 
area to walk-through and observe. The data collectors then 
exchanged assigned areas for the same walkthrough. This 
was done for validation of data.

The 4 public and 6 private schools were located in 5 
cities in the Philippines’ National Capital Region. These 
cities were Manila, Quezon, Mandaluyong, Pasay and 
Parañaque. Alcohol-related ordinances were taken directly 
from the city halls and through their web. For anonymity, 
the schools were designated Pb 1 to 4 for the four public 
schools and Pv 1 to 6 for the six private schools.

results and discussiOn

Alcohol Advertisements
Twenty-four alcohol-related advertisements were seen 

within the 100 meter radius from public colleges (Table 1) 
included in this study while 26 advertisements were seen 
within the 100 meters from the private colleges (Table 1). 
These advertisements were in the form of billboards, posters, 
tarpaulins, and stickers.

The perimeter within the public schools in the study 
had no big advertisements like billboards but both public 
and private schools had posters and tarpaulins all located 
within 100 meters of the schools (Figures 1, 4 and 5). 

A study of outdoor alcohol-related advertisements in 
63 Chicago schools4 showed that there were an average of 
about 15 advertisements within 457 meters from each school 
and it was also found that student’s exposure to outdoor 
alcohol advertising around schools was associated with their 
subsequent intentions to use alcohol. The study in Metro 
Manila schools showed that there was an average of five outdoor 
alcohol advertisements seen within 100 meters of schools.

It has also been shown that when 12-year-olds 
were highly (75th percentile) exposed to overall alcohol 
advertising, they were 50% more likely to start drinking a 
year later compared to those of the same age who were only 
slightly (25th percentile) exposed to alcohol advertising.1 
Moreover, teenagers would drink more alcohol when in 
their twenties when they were highly exposed to alcohol 
advertising as compared to those who were only slightly 
exposed to alcohol advertising.2

The alcohol industry spends more than $1 billion each 
year on measured media advertising, such as television, 
radio, print, and billboards.6 And there is a real public health 
concern on the potential effects that media portrayals of 
drinking (in pop music and film) and alcohol advertising on 
alcohol consumption on the youth. Alcohol consumption 
in college students has been well studied and it was found 
that one of the factors associated with heavy drinking in the 
previous two weeks was outlet advertising.7 

Future research should explore how advertising alters 
the youth’s and young adults’ behavior as regards drinking, 
and more specifically, heavy drinking in the context of 
the Philippine culture. Moreover, studies should also be 
done on the relationship of advertising and the amount of 
alcohol being drunk.

With studies supporting the positive impact of 
advertisements on alcohol consumption, it is just fitting 
that alcohol advertisements should be banned near 
establishments frequented by the youth, like schools. The 
schools should coordinate and advocate with their local 
city officials so that they may have ordinances written and 
implemented in their jurisdiction.

Alcohol accessibility
 A total of fifty-four (54) alcohol outlets (Table 1) were 

seen within 100 meters outside the public schools included 
in the study. Of this, eleven were bars/restaurants and small 
eateries where one can buy and drink alcoholic beverages 
(Figure 3).

Fifty-five (55) outlets (Table 1) were seen within 100 
meters outside the six private schools in the study; of these 
55, nine establishments were seen where one can buy and 
drink alcohol (Figures 2 and 3). Other establishments were 
pure outlets of alcoholic beverages.

This study showed that, on the average, there were 11 
alcohol outlets within 100 meters from the schools. There 
have been several studies linking excessive alcohol drinking 
to density of alcohol outlets. 8,9 There was even evidence 
showing a relationship among campus violence, student 
drinking levels and physical availability of alcohol within 3 
miles of off-campus outlets.7 Even in community settings, 
findings suggest that heavy drinking and certain alcohol 
behaviors may be linked to alcohol outlets in the vicinity 
where they live.10 Researches showed that regulation of 
alcohol outlet density may be a useful public health tool for 
the reduction of excessive alcohol consumption and related 
harms. And therefore, in the USA, it was recommended that 
regulatory authorities should control the density and nature 
of alcohol outlets to prevent the same.11

Table 1. Alcohol-related advertisements located 100 meters from the perimeter and Accessibility in the public and private schools

School Advertisements Accessibility
Billboard Poster / tarpaulin Stickers Total Buy Buy and Drink Total

Private 7 16 3 26 43 11 54
Public 0 20 4 24 46 9 55
Total 7 36 7 50 89 20 109
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Figure 2. Accessibility (small eatery) to alcohol located 
within 100 meters from the perimeter of Pb2. This 
establishment sells and lets one consume alcoholic 
beverages inside.

Figure 5. Alcohol-related advertisements located within 100 
meters from the perimeter of a private school. This 
particular advertisement was seen hanging from a 
fence and was about 4 x 1.5 meters. Its message also 
included the name of the barangay.

Figure 1. Tarpaulins advertising alcoholic beverages guard the 
door of a restaurant/bar located within 100 meters 
from the perimeter of Private school.

Figure 3. Alcohol outlets located within 100 meters from the perimeter of Pv6. Such stores are considered sari-sari (convenience) 
stores. They usually have alcohol advertisements hanging on the front of the store (red arrows).

Figure 4. Alcohol advertisement and accessibility located 
within 100 meters from the perimeter of Pv1 (A) 
and located within 100 meters from the perimeter 
of Pb3 (B). Sexy models in alluring poses may entice 
patrons of a store to buy alcoholic beverages.

A B
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These studies give sufficient evidence for the regulatory 
environment, where schools are situated, to offer adequate 
control of ease of alcohol procurement.

Alcohol-related City Ordinances
There were no national laws pertaining to alcohol 

advertisements and alcohol accessibility outside academic 
institutions in the Philippines.

The ten schools in the study were located in five cities 
within the Metropolitan Manila area: four schools were 
from Manila City; three schools were from Quezon City; 
one school each was from Mandaluyong City, Pasay City 
or Parañaque City.

Upon review of ordinances in the five cities in Metro 
Manila included in the study, it was found that there were 
no prohibitions in putting up alcohol-related advertisements 
near academic institutions.

Among the five cities included in the study, only 
three, Parañaque City, Pasay City and Quezon City, had 
provisions prohibiting selling and dispensing of alcohol to 
minors (below 18 years old); in the other two cities, Manila 
and Mandaluyong, age prohibitions were not found in their 
local laws.

Issuing of liquor licenses was prohibited both in 
Parañaque City and Quezon City if the establishments 
were 200 meters from any academic institutions. Parañaque 
City had one private school, Pv6, included in the study and 
it had 13 establishments where one can buy alcohol and 
four establishments where one can buy and drink alcohol. 
Quezon City hosts three schools included in the study. 
Both Quezon City and Parañaque City each had 17 alcohol 
outlets within 100 meters from the perimeter of the school.

Informal queries with the patrons of these establishments 
together with the fact that two of the data collectors in this 
study were alumni of two of the ten schools in the study, 
revealed that these establishments do not ask if patrons were 
minors; in fact, their classmates were able to buy and drink 
alcohol even when they were minors.

All the foregoing showed that even with ordinances in 
place, the implementation is in question.

cOnclusiOn

Alcohol-related advertisements and alcohol outlets, 
including bars, pub houses and beer gardens, abound within 
100 meters from universities and colleges in Metro Manila. 
It seems that alcohol establishments dispense alcoholic 
beverages without asking if the patron was in the age of 
majority. This occurred even when there were city ordinances 
which regulate the sale.

Generally, the physical, social and inexpensive 
availability of alcoholic beverages has been found to 
be associated with alcohol consumption in the general 
population and this includes youth and young adults. High 
densities of alcohol outlets have been associated with many 

problems including health and social issues like homicide 
and violence.12 

A “wet” environment, an environment where alcohol 
drinking is generally permitted and there is ease in the 
availability of alcohol, is a very prominent factor in heavy 
alcohol consumption in college students. Several other 
factors have been found to increase binge drinking in 
colleges. Colleges with large numbers of binge drinkers 
are characterized by greater visibility and availability of 
alcohol in their environment and this may be aggravated 
by the ease of access to alcohol 13 and if the location of 
alcohol outlets are within a mile from campus.11 Restrictive 
alcohol control policies may be imposed especially near 
academic institutions like colleges. While increasing taxes, 
and therefore the prices of alcohol, and increasing the age 
at which one can buy alcohol are in the purview of the 
national government, restricting the density of outlets 
within a certain radius of schools may be covered by local 
ordinances. Another problem in the Philippine setting is the 
enforcement of laws and ordinances. As can be seen in at 
least two cities in Metro Manila that even when there were 
ordinances banning alcohol outlets within 200 meters from 
academic institutions, these establishments still abound in 
these areas.

It is then recommended that the schools should serve 
as watchdogs to help the city officials in the implementation 
of the local laws. As this study is the first of its kind in 
the Philippines, more studies should be done on a regular 
basis and should include the whole country, the results of 
which should be shared with the local government. In this 
way, local governments will be aware of the effectiveness 
of the implementation of their ordinances; and, if they are 
not implemented, they should beef-up their monitoring 
capacities including giving stiff penalties to those who do 
not abide.

Because of overwhelming data on the effect of alcohol 
consumption in the youth when exposed to alcohol-related 
advertisements and to the density of alcohol outlets near 
where they stay, it is about time that local governments 
should include these factors in their ordinances especially as 
it pertains to areas around schools.
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